
I am writing to express my opposition to the proposed national do-not-call list.
This proposal will have a severe negative affect on the amount of revenue
Mothers Against Drunk Driving (MADD) receives from its licensing agreement with
DialAmerica Marketing, Inc.

In Fiscal Year 2002, MADD received 7.75 percent of its total revenue from the
DialAmerica magazine program.  MADD received $3,589,883 in revenue at no cost to
MADD.  Without this revenue, MADD would have to severely cut back funding of our
programs.  Such a cutback could have severe consequences to the American public.

Drunk driving deaths are on the rise.  The general economic environment makes it
difficult to solicit donations from individuals, corporations and foundations.
The last thing non-profit organizations need is for the government to impose
even greater obstacles to fund vital programs.

I ask you to not implement a national do-not-call list or other restrictive
measures which impede the telemarketing industry from providing vital revenue
for non-profit organizations.

Yours,

Gary G. Ellis
Director of Direct Marketing


